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VISION: By 2022, PHLPost is a universal delivery service provider of quality-driven 

communications, goods and merchandise, and payment services in every Filipino community. 

MISSION:  

The Philippine Postal 

Corporation provides 

efficient, competitive and 

on-time delivery of 

communications, goods 

and merchandise, and 

payment services in any 

Filipino community 

CORE VALUES:  
PHLPost’s work ethics is 

founded in: 

COMPETENCE of the 

organization developed by 

encouraging the capabilities of 

officers and staff as well as the 

productivity and teamwork 

guided by wisdom in the 

workplace; 

INTEGRITY of the organization 

demonstrated by the officers 

and staff adhering to honesty in 

work for a decent life; 

COMMITMENT of the officers 

and staff driven by passion to 

do good for their family and 

country for a life well-lived; and, 

LOYALTY of the officers and 

staff is kindled by their love for 

work and shown by their 

faithfulness to the organization 

FINANCIAL 

SUSTAINABILITY 

EFFICIENT 

SERVICES 
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POSITIVE CUSTOMER 

EXPERIENCE 

Linking people through access to information communications technology 

enabled communications and information, delivery of goods and merchandise, 

and provision of postal payments 

Maintain the continued postal 

presence in every Filipino 

community 

Provide a positive postal service 

experience to customers and 

partners 

Ensure financial efficiency and 

growth 

Uphold the integrity of the 

postal service 

Improve efficiencies in the 

postal service through 

innovations and ICT 

Sustain the efficiency and 

reliability in the delivery of 

communications and 

information, goods and 

merchandise, and payment 

services 

Bridge the digital divide in the 

human resources 

Develop and manage the 

competencies of an effectual 

human resources 
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